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Definition

AUSTRALIA

By disability, we mean an on-going condition requiring special care
that substantially inhibits a person’s ability to participate effectively
In activities, or perform tasks or actions unless they have aids or

support.

This would include a condition which is permanent but may vary in
intensity (e.g. MS) or a long-term temporary disability (lasting more
than 6 months).

A person with a disability might face special needs when travelling,
in accommodation, and in using other tourism services.
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SIZE VALUE POTENTIAL
7% (1.3 milion)  ©  $3.2 billion . $735 million A 1%

14% (3.4 million) $8.0 billion © $1.8 billion 42%
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Understanding the market

FIGURE 1: NATURE OF DISABILITY FACED
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Source: Quantiative survey question: D3 What is for are) the nature of the disability (or disabilitiash
Base Total n = 1,406: n = 1,001 Travellers with a disability n = 405 Carars of travellers with a disability
Mote Unweighted data.

* Multiple responses possible
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FIGURE 2: TYPES OF TRIPS TAKEN IN THE PAST TWO YEARS
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Source: Quantiative survey question: 33 In the past two years have you done any of the following please select all that apply
Base n = 1,406 Note: Carers only included trips with the person they cared for
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= Travellers with a disability share many characteristics
with the broader traveller population

®
Purpose ((&)) Motivation %

Q ®
Tools used Activities ¢
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Specific needs of the Market T e
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Information Service
. Practical e  Attitudes
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O Plannin Facilities and transport
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Respondents’ top 5 priorities for improving travel

DEALS AND OFFERS FOR THOSE TRAVELLING 43%
WITH A CARER

MORE INFORMATION FOR ACCESSIBLE/INCLUSIVE 41%
TRAVEL ON REVIEW SITES

ACCREDITATION OR RECOGNITION OF BUSINESSES THAT
DO A GREAT JOB FOR TRAVELLERS WITH DISABILITIES 36%

SPECIALIST PLANNING TOOLS 50 THEY COULD MAP OUT 299,
THEIR ENTIRE JOURNEY

DEDICATED REVIEW SITES OR INFORMATION FOR
SPECIFIC DISABILITIES (E.G. CHILDREN WITH AUTISM 23%
SPECTRUM DISORDER)

Source: Quantitative survey guestion: DTG Here are some potential improvemants or additional products that could ba
affered to travellers with a disability. Basa = 1,406
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Growing and enhancing the
market AUSTRALIA

= Consult

= |nspire and educate
= Collate

= Promote

= Build
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More information SV
AUSTRALIA

= www.tra.gov.au

= tourism.research@tra.gov.au

= Statsline 02 6272 6968
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