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EASY AS 1,2,3

* FIT trends and insight

e Dealing with this insight

 Greyhound relevant product innovation
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AUSTRALIA’S INCREASING POPULARITY

Total Australian Holiday visitors 2008 to 2017

o Growth of 2,768,000
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THREE STATE RACE

Total Australian Holiday Visitors 2008 to 2017 by State
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NUMBER OF BACKPACKERS WITH SHARE OF INTERNATIONAL
VISITORS

Backpacker Numbers with Share of All Visitors
* Number of Backpackers

increased 2012-2016
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e Growth flatin 2017
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)
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SPENDING UP 2016/17
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)

GREYHOUND.COM.AU

 Upward trend since
2012

* Flatter growth last two
years

* Not yet returned to
2009 peak
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LENGTH OF STAY HOLDING, MAJOR
CENTRES RETURN TO GROWTH

Backpacker Holiday Average Length of Stay
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)
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Major Centres have
seen slight decline since
2013

Regional Centres slight
decline since 2013

greyhownd /Jusialia



BACKPACKER LENGTH OF STAY BY SHARE

Backpackers Length of Stay

EZZ * Long stay backpackers
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)
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ICONIC GROWTH - MEDIOCRE OUTCOMES

 Why is the backpacker tourism industry experiencing such a mixed bag of
business performance across the country?

* Greyhound 16/17 growth subdued?

e Whyisitso?

e Love of icons at the expense of dispersal
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FAST & INDEPENDENT MODES ON TREND

Total Australian Holiday Visitors 2008 to 2017 by
Transport Mode
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)
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REGIONAL CENTRE'S ARE LOOSING OUT

Backpacker Holiday Visitors to Regions
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)
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BACKPACKER HOLIDAY VISITORS
REGIONAL CENTRE LENGTH OF STAY

Backpacker Holiday Visitors by Length of Stayin a Region
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)

GREYHOUND.COM.AU greyhound /Jus o lia



BACKPACKER HOLIDAY VISITORS
REGIONAL CENTRE STOPOVERS

Backpacker Holiday Visitors, Number of Regional

Stopovers
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)

GREYHOUND.COM.AU

* Change in backpacker
regional travel habits

e Decline in the number
of regional stopovers

 QOver last 10 years, 8-20
stopovers were down
14% and 21+ stopovers
were down 31.4%
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REGIONAL CENTRE’S LOSING MARKET SHARE

Share of Holiday Backpackers to a State, Visiting Regional Centres
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(Source: International Visitor Survey, Tourism Research Australia, Canberra 2018)

GREYHOUND.COM.AU greyhownd /Jusiralia



BACKPACKER HOLIDAY VISITORS

Total Backpacker Holiday Visitors by Destination
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TOURISM DISPERSAL IS DOWN AND WARRANTS
AN INTESIFIED FOCUS

 Dispersal creates unique and compelling experiences to share brand Australia & maintain its
vitality and viability as a leading backpacker destination

e We need to remove barriers to travel, to and within Australia

* The Government has a role to play to encourage tourism dispersal to support regional
communities & economies

 Coach services provide for the best tourism transport solution to service regional
communities as well as representing the lightest public transport carbon footprint.

* Possible solutions
1. Campaign to encourage coach travel and positive rural economy impact
2. R & D fund to promote Hybrid / Electro and MASS tourism initiatives

 Greyhound is integral to backpacking in Australia & we need to be part of the solution!
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TAKE IT TO THE
WHIMIT!

TRAVEL WITHOUT LIMIT

e




ALL FOR WHIMIT & WHIMIT FOR ALL

® Whimit is a revolutionary innovation for Greyhound and for contemporary tourism

mobility in Australia
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WHAT IS WHIMIT?

“ANY DIRECTION — ANY ROUTE — ANY TIME — “TRAVEL WITHOUT LIMIT”

® Whimit is a tourism bus pass that is sold in days, not distance, destination or direction. Whimit customers can travel on the Greyhound network

anywhere around Australia for the duration of their pass: any direction any route.

Whimit provides everything our customers dream of: choice, flexibility and freedom to travel how they want when they want. “Less Plann.ing,
more travel” = DISPERSAL!

Whimit has a start up flavor with the taste of flexibility and peace of mind that can only be provided by a Coach company with 113 years of

experience.
Whimit has been developed to meet the needs and Preferences of backpackers following 6 months of comprehensive research & analysis.

Whimit analysis shows that the average travel time for an East Coast trip is 23 days with 92% of customers completing their coach travels within
6 weeks
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WHIMIT

7 Day

21 Day

45 Day

60 Day

90 Day

120 Day

365 Day

GREYHOUND.COM.AU/WHIMIT

Brand
Essence

We are transport and tourism innovators. We are curious, courageous, and we
have an appetite to see what's over the horizon. Our sole purpose is to express
ourselves in a way that influences our audience to do the same. Why be

restricted when you can freely travel, live for the moment and whim it?

"-A




WHAT DOES WHIMIT LOOK LIKE?

.....

TRAVEL WITHOUT LIMIT
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WHAT DOES WHIMIT LOOK LIKE?

*NOTHING.
DO
EVERYTFHING.

WHI)

o—
Travel any direction without limit greyhownd /lus i
on Australla’s largest coach network.

y days will you Whimit?
GREYHOUND.COM.AU/WHIMIT #WHIMIT

5414 cubmmncs o Wavel Vet éate of Saihatn o ikt M st s
fon WR ) 0 o rarattan 3 et persen WA ) o s Sebe b e

NOTHING.
DO .\
EVERYFHING.

Al & A3 POSTERS

GREYHOUND.COM.AU/WHIMIT
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WHAT DOES WHIMIT LOOK LIKE?

Travel any direction without limit
on Australla’s largest coach network.

How many days will you Whimit?
GREYHOUND.COM.AU/WHIMIT #WHIMIT

Traval any direction without Bmit
on Austrafia’s largest coach network.

How many days will you WHmit?
GREYHOUND.COM.AU/WHIMIT

#WHIMIT

GREYHOUND.COM.AU/WHIMIT
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WHAT DOES WHIMIT LOOK LIKE?

M‘//Mw

TRAVEL WITHOUT LM

4 G

TRAVEL WITHOUT LIMIT

Travel any diroction without limit
on Austratia’s largest coach network.

How many days will you Whimit?
GREYHOUND.COM.AU/WHIMIT #WHIMIT

—_ > 5
Trave! any diroction without limit greyhound /Jus fralio

on Australia’s largest coach network.

How many days will you Whimit? o . o ﬁ

GREYHOUND.COM.AU/WHIMIT #WHIMIT

T M v & cont o w02 pepmecme mvd. Pree e 21, m—m-nnw—-mmu—m-w—o—m-mm
——— etna o . Tanetoencse.
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WHAT DOES WHIMIT LOOK LIKE?

TRAVEL WITHOUT LIMIT

Travel any direction without limit S—
on Austratia's largsst coach retwork.

greyhound, o
TRAVEL WITHOUT LIMIT How many dsys will you Wiimit? o @o
GREYHOUND.COM.AU/WHIMIT #WHIMIT

—_ oy
Travel any direction without limit greyhound /juglraiia

on Australia’s largest coach network,
How many days will you Whimit? o . o E}

GREYHOUND.COM.AU/WHIMIT #WHIMIT
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WHAT DOES WHIMIT LOOK LIKE?

#WHIMIT INSPO

pomr i = e st

[ YT ——

FAQs

G THERE A LT o THE MR OF BUS TR
ACROSS THE ORSY

A st g

@ ane AneyROUTES EXEMTY

A e s s v wens e sy e st
.

X COINAVETO TRAVEL TV SAME CRECTON
PR ————

AUSTRALIABY  MELDOURNS TOSTONEY
svoneY 1O snismANE:
STRAVELTIME oo

PRSBANE TO CARNS

VISIT GREVHOUND.COM.AU/ A CAINS TO ALICE SPAINGS.
‘CALLTI00 472 MO 08 VISIT YOUR OFRCIAL A . 30
ARWIN TO ALICE RIS

& S 7pavs $249
0 e enca oo noas $399
4 45DAYs $449

sopays $559

90DAYs $649

HOW
MANY DAYS
w“_L vou 3es pavs $1,499
WHIMIT?

120 0avs $799

UNLIMITED WHIMIT TRAVEL
ON AUSTRALIA’S LARGEST
COACH NETWORK

UNUMITED TRAVEL, ANY GIRECTION, ANY ROUTE ON AUSTRALIN'S LARGEST
1€ WINCOWS.

FREE w0151
RECUNING LEATHER SEATS, TOLLETS AND A'R.CON.

A4 BROCHURE

GREYHOUND.COM.AU/WHIMIT N#/be mﬁ 'ﬂﬂg‘}efa&ﬂ



WHAT DOES WHIMIT LOOK LIKE?

You could say if's time travel. Or travel sold by time, without

rastriction, without limit. Each Whimit pass Is by day and not
distance. It means you can do as much, go as far and be as
adventurous as you want, for as long as your pass allows.

70avs $249 210AYS $399 45DAYS $449

‘ 60DAYS $559 00 DAYS $649 1200aYS $799

. WHIpML

TRAVEL WITHOUT LIMIT

ST— & "
greyhound /Justralia
Let your heart wander and your travel plans follow SN oy ’
with Whimit, coach travel that lets you explors Australia BoOK Your WCCL AR
your way. Anvy direction, any route, for as long as your Nf//Mlt/ VISIT GREYHOUND,COM.AU/WHIMIT
TODAY CALL +817 3155 1550 OR VISIT YOUR OF FICIAL
time lets you. How many days will you Whimit? GREYHOUND AUSTRALIA TRAVEL AGENT,
DL BROCHURE

GREYHOUND.COM.AU/WHIMIT

GREYHOUND.COM.AU/WHIMIT




WHIMIT GLOBAL LAUNCH VIDEO
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BROUGHT TO YOU BY
NEXT CENTURY GREYHOUND PRODUCTIONS

THANK YOU AND ENJOY THE
BIC 2018 CONFERENCE!
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