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What does tourism deliver to the Australian
economy

Justin Marshall, Senior Policy Officer - Tourism Division,
Austrade

The Future for Long Distance, Charter and Express



TOURISM:
DELIVERING FOR
AUSTRALIA



PRESENTATION OVERVIEW

* Tourism’s economic contribution

e Tourism supply indicators

* International visitor patterns

* Australian resident visitor patterns

* Key take outs



TOURISM’S ECONOMIC CONTRIBUTION

Direct tourism GDP
Tourism consumption
Tourism exports
Tourism employment

Tourism businesses

$53.0 billion
$130 billion
$34.2 billion
580,200

273,500

TOURISM’S NATIONAL SHARE

(0)
+7% Businesses 13%
+6%
Exports 11%
+11%
Employment [l 4.9%
+1%

0
0% cor [l 32%



TOURISM SUPPLY INDICATORS

Accommodation
- Rooms

- Occupancy

- Revenue per room

Aviation
- International seats
- Domestic seats

Investment (2015)

249,100
66.0%
$115

23.5 million
77.0 million

$59.8 billion

+1%
+1.2 ppt
+4%

+6%
+1%

+12%

INVESTMENT BY SECTOR
(S billion)

Aviation 537.6

Arts, Recreation & Business
Services $14'6

Accommodation - S7.6



INTERNATIONAL VISITATION

Nights 253 million +2%




INTERNATIONAL MARKETS

YEAR ENDING DECEMBER 2016

LEADING
TRADITIONAL
MARKETS (+25%)

REST OF WORLD
(+22%)
2,876,06338%

1,112,47415%

OTHER ASIAN

ASIA GROWTH

(+41%) MARKETS
(+89%)

Asian growth markets

China

Taiwan

India

Malaysia

Hong Kong

Singapore

Leading traditional markets

United States

Germany

France

New Zealand

United Kingdom

GROWTH SINCE 2011

61%

60%

59%




MAIN PURPOSE OF VISIT

YEAR ENDING DECEMBER

International visitors (millions)

4.5

4.0

3.5

3.0

2.5

2.0

1.5

1.0

0.5

0.0

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Holiday am\/FR emmwBusiness e mployment emmFducation

YEAR ENDING
DECEMBER 2016

HOLIDAY
3.8 million
+65% **

VFR
1.9 million
+39% **

BUSINESS

814,000
0% % %k

EDUCATION
495,000
+32% **

EMPLOYMENT
279,000
+33% **

* VFR — Visiting Friends or Relatives
** Change 2011 to 2016



INTERNATIONAL HOLIDAY VISITORS

International holiday visitors (millions)

YEAR ENDING DECEMBER YEAR ENDING
DECEMBER 2016
16 - Leading
traditional
1.4 - markets
12 / 1.3 million
| +38%*
1.0
0.8 -
$4,590
0.6 - per trip
1
04 - $ 92
per night
0.2 - 38
stopovers
0.0 T T T T T T T T T T 1
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 * Change 2011 to 2016

@mmw| eading traditional markets Asia growth markets esss»Qther Asia esssRest of world



HOLIDAY VISITORS BY SEGMENT
GROWTH SINCE 2011

Travelling with friends 94%
Family groups 94%

50+ years 81%

First time visitors 72%

Return visitors 58%
15-34 years 57%

Adult couples 57%
35-49 years 57%

Lone travellers 50%

Backpackers 23%



INTERNATIONAL TOURISM
OUTLOOK

1.0% ) INTERNATIONAL ARRIVALS
. 0 7 0 —
[—JAustralia's percentage share TO AUSTRALIA
e \\/or|d forecast of international arrivals
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Source: UNWTO and TRA



AUSTRALIAN’S OVERNIGHT
TRAVEL PATTERNS

Trips

Change since 2006

Nights

Change since 2006

Spend

Change since 2006

Average
- Nights
- Spend per trip
- Spend per night

89.4 million
24%

330 million
18%

$59.8 billion
39%

4

$668

$181

8.7 million
100%

165 million

65%

$52.8 billion

121%

19
$6,056
$320

Spend

Nights

2016

2006

2016

2006

Domestic

47%

36%

33%

26%

Outbound



DOMESTIC OVERNIGHT TRAVEL BY
PURPOSE

GROWTH SINCE 2006

YEAR ENDING
56% DECEMBER 2016

HOLIDAY
37.1 million
41%

31%
VFR

31.3 million

21% 34%

BUSINESS
18.7 million
21%

Holiday VFR Business

| Trips m Spend



LEISURE TRAVEL BY SEGMENT

GROWTH SINCE 2006

Travelling alone

50+ years

Travelling with friends

2-3 nights

1 night

15-34 years

Adult couples

4-7 nights

35-49 years

8-14 nights

Family group

15+ nights

12%

15%

14%

24%

22%

32

34%

%

44%



WHAT DO VISITORS DO?

91%
el ____________ 91%
atou o
i 79%
h - 79%]
Go shopping 53%
0,
Sightseeing
0,
Go to the beach
0,
Visit national / state parks
46%
. 46%]
Go to markets 10%
0,
Visit botanical / public gardens
0,
Visit history / heritage buildings, sites
6%
0,
Visit wildlife parks / zoos / aquariums
(1]

34%
Pubs, clubs 539

H International Domestic



KEY TAKE OUTS

e Tourism is contributing to a stronger Australian
economy

* There is strong investment appetite for tourism
projects

* Asia led growth is set to continue

e Shorter stay domestic overnight trips are
Increasing

* Outbound travel to remain a challenge
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TOURISM INVESTMENT
MONITOR 2015

INTERNATIONAL TOURISM
CONTINUES TO BREAK
RECORDS!

The continued confidence of
investors in Australia’s tourism
industry has helped to boost
the industry’s investment
pipeline in 2014.

» Find out m

WELCOME TO TOURISM RESEARCH AUSTRALIA

Tourism Research Australia is Australia's leading provider of quality tourism intelligence across both international and domestic markets. We equip
industry with information to strengthen their marketing and business decisions.

Our data underpin government tourism policy and help improve the performance of the tourism industry for the benefit of the Australian community.

INTERNATIONAL VISITORS

OMESTIC VISITORS DESTINATION STATE

LATEST RESULTS

TRA Statistics

International

Domestic Overnight

Domestic Day

Trurion and tha

Downloa the

App Store

FOR ACCESSIBLE RESEARCH
FOR INDUSTRY AND
GOVERNMENT, GO TO:





